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Typology of Issues in Public Awareness 
Campaigns
❑ Energy Conservation and Energy Efficiency Campaigns

❑ Content of Public Awareness Campaigns for Energy Conservation / Efficiency

❑Definition of target groups and target audiences

❑ Institutional Arrangements

❑Use of Media and Communication Strategies



Energy Conservation and Energy 
Efficiency Campaigns
➢ Energy Conservation do not necessarily require any form of investment or equipment 

replacement

➢ Energy Efficiency requires some form of investment in new technology, equipment or 
processes

➢ Public benefit campaigns advocating Energy Conservation would typically highlight

▪ Cost of Energy saved by consumer

▪ Associated avoided environmental impacts

➢ Public benefit campaigns advocating Energy Efficiency would typically based on

▪ Convincing energy users for (longer term) Financial gains or net cost reductions



Content of Public Awareness Campaigns 
for Energy Conservation / Efficiency
➢ Industrial or other commercial enterprises energy costs only 

account for a limited or small portion of total costs. Hence, in 
comparison with other cost saving potentials, energy cost 
reduction potentials are often overlooked and remain 
unrealized

➢ Similarly, in modern households in rapidly industrialized 
countries, the use of modern forms of energy often only 
accounts for a limited portion of total household expenditure. 

This also explains the 
widespread lack of 
attention to aspects of 
energy use 

Most public awareness / public benefit campaigns seek to draw 
the attention of energy users not only to the economic 
advantages of lower energy costs, but also to the 
environmental impacts that are associated with the 
continuously growing energy use, in particular in industrialized 
and industrializing countries and in urban areas. 

Focus must be on 
enhancing the quality of
life in society as a whole. 



Definition of target groups and target 
audiences

➢ Public information and public benefit campaigns are designed and implemented 
differently depending on the definition of the target group which can include 
➢ households and private consumers, 
➢ commercial businesses or offices, 
➢ Government agencies or other energy user groups.

➢ Many countries have identified children and youth as target groups for public 
information campaigns that are often conducted in schools or other educational 
institutions. 

➢ In many countries that conduct public benefit and public education campaign in their 
schools
essay writing or painting or drawing contests are among the various educational tools 
used

➢ Some campaigns target adolescents and students in their advocacy for more energy 
conscious
consumption patterns. 

The “Go Cold Turkey” 
campaign 
implemented by the 
University of
Wisconsin urges 
students to sign a 
pledge to promise that 
they would turn off 
their electronic
appliances when not in 
use for some time.



Institutional Arrangements
➢ Institutional arrangements vary from country to country and different types 

of mostly public organizations and institutions engage in the design and the 
implementation of energy efficiency / energy saving campaigns. In some 
countries,  campaigns are conducted nation-wide based on national policy 
initiatives of government authorities or Ministries. 

➢ The Government of China, for example, has in recently years stepped up its 
campaigning and public information programmes to enhance greater 
efficiency in energy use.

➢ Similarly, the Government of India has in recent years initiated 
comprehensive nation-wide campaigns that are launched, supported and 
monitored by the Bureau for Energy Efficiency (BEE) operating under the 
Ministry of Power. 

➢ In India, the Energy Conservation Act 2001 and the Electricity Act 2003 
provide the legal basis, inter alia, for public information campaigning. 
Detailed information on the national programmes aimed at enhancing energy 
efficiency can be obtained from the relevant webpages.

The Utilities – DSM Programmes

NGOs

Civil Societies

Public Utilities – Water Boards

Municipal Departments

Government Departments

Every Single Organization



Use of Media and Communication 
Strategies

➢ Modern public information and public benefit campaigns rely primarily on 
modern media and means of communication to disseminate their messages. 

➢ Although television, radio and newspaper advertising tends to be more costly 
than disseminating public information messages via bulletin or advertisement 
boards, they also reach a much wider public audience and tend to receive 
greater attention.

➢ In some countries private sector sponsors associate themselves with and 
support public benefit campaigns by underwriting some or all of their 
advertisement costs.

How about Cartoon 
Characters??

Specialised Calendars

Buttons

Stickers??

Any other items??



Public Awareness
Instruments used to create public awareness on Energy Conservation and 
Efficiency  are as follows:

•Outreach Programs

•Creation of online resources 

•Social Media (Blogs, webpages)

•Public Hoardings

•Print Media

•TV/ Radio advertisements



Outreach Programs
ASCI with the support of BEE, has organised more than 40 
awareness programs on Energy Conservation in various 
cities of Telangana and AP by training more than 1500 
people.

Various stakeholders were trained by associating public and 
private sector bodies including govt officials (ULBs, R&B 
Depts, DTCP, APCRDA), Real Estate developers (CREDAI, 
TREDA, APREDA), Architects (COA, IIA), MEP Consultants 
(ISHRAE, ASHRAE Chapters), Educational Professional  (SPA, 
Geetam, JNAFAU Universities)

Later, five day comprehensive programs were held to create 
around 500 pool of Energy Experts in the States who assist 
the public in code compliance.
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Outreach Programs



Creation of Online resources
ASCI in partnership with NRDC, USA, and IIIT H have created many online resources including Fact 
sheets, FAQs, papers and uploaded them in ULB websites for public use.



Creation of Online resources



Social Media
Social media has got enormous impact on 
creating awareness. Online platforms like 
Facebook, Twitter, Instagram, YouTube are 
being used to propagate energy conservation

ASCI and NRDC has a blog which posts all the 
news and information related to Energy 
Conservation

BEE is using social media Facebook, Twitter 
and Instagram to propagate energy 
conservation

ECBC Video

ECBC_2MIN.mp4


Public Hoardings
Cool roof implementation is being done in Telangana and Ahmedabad which will lead to energy 
conservation in buildings. Public hoarding are used to spread the importance of cool roofs and their 
benefits in energy savings. Local language is also used for the posters for better understanding of the 
message.



Print Media
The FAQs and factsheets on cool roofs 
and Energy conservation were printed 
and released on important events 
such as Green building Congress 
(National event) where more than 
1000 energy experts meet for vast 
outreach.

BEE has displayed 100 nos. of bill 
boards in 20 nos. of cities containing 
messages of energy conservation.



Print Media



TV/ Radio Advertisements

BEE has launched a TV/Radio Ad 
which shows the importance of 
Energy Conservation by a common 
man through simple initiatives like 
switching off your geyser after use,  
switching off lights in day time and 
opening the curtains for daylight and 
so on.

https://www.youtube.com/watch?v=fJxpyqN1SPg&
feature=youtu.be

https://www.youtube.com/watch?v=fJxpyqN1SPg&feature=youtu.be


ECBC Compliant buildings 
More than 150 buildings have got 
design stage compliance and 3 
buildings have gone for occupancy 
stage compliance.



EMIS –BEP Tool for Code Compliance
BEE is launching a tool to facilitate real time monitoring of Energy Use.

The tool can be used to check for code compliance in design stage.

In its post occupancy monitoring phase, the energy consumption of building can be monitored by
connecting the electric meter to energy monitoring portal.



Other Schemes to Save energy
Star Labelling Program launched by
BEE for domestic electronic
appliances like fridges, geysers, Acs,
pumps, Fans, Pumps, Water Heaters

UJALA scheme was launched by BEE to save 20% of total 
electricity consumption by Hon’ble .Prime minister  on 5th

January , 2015. EESL have been designated for this purpose.
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